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Abstract

Temporary travelling of masses, out of choice, obligation, as a privilege and/or necessity is 
something that led tourism in the front seat of modern society, contributing significantly to 
world  globalization.  Tourism  is  not  the  primary  need  but  it  is  the  tool  that  fulfils  the 
individuals’ urge to meet experiences unlike those met in their everyday lives contributing 
to  the  broadening  of  their  horizons  of  knowledge  and  experience.  What  motivates 
individuals to travel, which are the reasons that help the designation of the destination, 
does it depend on the natural environment of the visited site, or the social environment is 
also accounted for, or is it a combination of the summated experience, or are the latter 
important only at the degree and the way they meet individual taste and expectations? As 
met  in  the  international  literature  a  definite  answer  to  these  questions  is  experience, 
whatever  this  may  represent.  Something  new,  something  that  was  previously  met, 
something  that  is  missed,  the context  of  travelling  is  vast  as the individuality  of  every 
person that is engaged in tourism. The concern of the author embeds within sport while on 
vacation, and the questions put forth before related to sport participation. Sport is met in 
everyday life, it may be, in one of its forms, a new experience, or it may have already been 
experienced;  it  may  create  nostalgia,  it  may  be  indifferent,  in  any  case  sport  is  an 
experience that has its place within an individual’s everyday life. This study was carried out 
to investigate the choices of individuals while on vacation, regarding sport participation, 
associating their choices to their socioeconomic and demographic characteristics and to 
their attitudes in relation to engagement in sporting activities, during their everyday life.
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Introduction

Tourism  is  one  of  the  most  important  modern  phenomena.  In  the  modern  world 
according to Zygmunt Bauman „tourism appears to be a privilege, or a necessity of people 
being in motion or in a way forced to move”. Moreover as Obodynski and Cznarsky have 
discussed, tourism as a form of recreation is more and more connected with a new lifestyle 
of  western  postindustrial  and  postmodern  societies,  constituting  a  pattern  of  healthy, 
proecological, self-realizing and active way of spending spare time (Cznarski & Obodynski, 
2005).  Tourism  is  an  inseparable  vehicle  of  globalization,  it  resulted  from  it  and  it  is 
intensifying  the process.  Moreover,  for  member  countries  of  the  European Union it  is  a 
means that can lead to the acquaintance of the different ethnic, national, cultural, religious, 
civilizational divergence of the unity, facilitating the integrational process. According to J. Rut 
and  P.  Rut  (2005),  in  the  respect  of  the  European  integration  travelling  allows  also 
knowledge for functional, formal rules of other societies which can contribute to the ability of 
the youth to move within the Union. It will benefit regional tourism and national tourism as 
well, for countries in need of such waves of movement.
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Cyprus is one of these countries and has been a member of the Union since 2004 and 
tourism is vital for the economy of Cyprus since it is the major occupational sector in the 
island employing approximately 40% of the population directly or in sectors related to the 
tourism  industry.  Tourism  was  the  pillar  of  the  island’s  economy  and  generally  for  its 
prosperity, after the Turkish invasion in 1974, exhibiting a 700% annual increase in arrivals 
between 1976 and 1989, overlapping the country’s post-invasion economic status, ensuring 
full  employment  in  the island,  being the dominant  source of  occupation,  and setting the 
country third from all  Mediterranean countries as far as per capital  income is concerned 
(Sharpley, 2003).

Efforts are being made by the CTO (Cyprus Tourism Organization) through organized 
actions planned by the Strategic Plan for Tourism 2000-2010 in order to increase tourism 
competitiveness  amongst  rival  destinations  and  overcome accumulated  problems of  the 
tourist product, including the one-dimensional development and standardization, incidents of 
anti-social  behaviour,  the  excessive  pressure  on  the  natural  environment  and  cultural 
identity and seasonality and to re-establish Cyprus in the international scene. In order to do 
so it has planned the development of special interest products, amongst these sport tourism 
is  incorporated.  Although  forms  of  sport  tourism  are  listed  as  separate  special  interest 
products, such as cycling tourism and golf tourism. 

Tourists today have the means to be, and they are well-informed regarding the possible 
destinations, the prices and have better understanding of the offered supply and they, in a 
few words,  are very hard to please,  as a result  of  experience and education.  Countries, 
tourist resorts are now in more competitive terms and attracting masses of tourists seems 
more difficult year by year, especially today that the global economy is facing a recession, 
regarding also the setbacks caused by the tragedies of the current decade, terrorist attacks 
and natural disasters. Evidently, these are times that require the adjustment of the tourism 
strategy to such kind of unpredictable conditions, and realize the importance of the subsets 
of tourism, that are based on the individual passions, commitment or hobby, such as sport 
and  adventure  tourism,  that  will  augment  (Foldesi,  2004).  „Recreation  and  tourism  are 
becoming commonly viewed as a source of  realization  of  health  pormoting,  satisfaction, 
auto-reflection and self-realization” (Nizion, 2004, p. 66). Moreover, activities that do not only 
have beneficial biological impact on the human being but. are becoming a universal form of 
physical culture and are of high importance as a human need regardless of age, fitness level 
or health.

In  their  book Standeven  and De Knop (1999)  provide  a  definition  for  tourism which 
implies  a  temporary  travel  away  from  own  home  and  work  locality  which  involves 
experiences  unlike  those  met  in  everyday  life.  In  such  a  case,  sport,  irrelevant  to  the 
definition that can be provided, can be either regarded as an experience not met in the home 
environment or the opposite, an experience like those met in the own home environment. 
For some individuals sport can be a new experience and for some others not at all, either it 
is simulating or it is similar to an experience found in someone’s home environment. The 
reasons  hidden  behind  individual  choices  regarding  sport  while  on  vacation  and  their 
association to social status and general perception of sport are in the focus of the author of 
this paper, and the way these are affecting the travelling individual in confronting the visited 
site.

The purpose of this paper is to present the findings of a preliminary study accomplished 
in order to provide a better  understanding regarding individuals’  participation or absence 
from sporting activities while on vacation in Limassol. Associating the latter to the individual’s 
socioeconomic  composition,  and  to  how  they  perceive  and  participate  in  sport  in  their 
everyday  lives.  The  paper  intends  to  reveal  the  degree  to  which  sport  participation 
contributes to the general behaviour of the tourists in experiencing different characteristics of 
the host society.
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Methods

This study is a part of a larger project located in Limassol; the total population refers to 
that  of  the  larger  research.  This  is  qualitative  research,  conducted  amongst  individuals 
arriving  in  good  resorts  in  Limassol.  The data  required  were  collected  through  in-depth 
interviews (18). Documentary analysis of related articles and official publications of the CTO 
(Cyprus Tourism Organization) were used in order to analyze the findings of this study. The 
sample included 18 individuals, 8 males and 10 females. The majority of the individuals were 
middle-aged, since 7 were between 40 and 55 years of age, 4 were between 60 and 65, 3 
were between 28 and 35 years of age and 4 were over 70. Of the interviewees 10 originated 
from the U.K, 3 from Russia, 2 from Germany, 2 from Ukraine and 1 from Greece. Among 
them 4 had a secondary school degree, 4 had a high school degree, 5 a college diploma, 3 
a university diploma and 2 had no degree of education. Regarding their marital status 2 were 
single, 3 engaged, 7 married, 2 divorced, 3 were in a relationship and 1 was widowed. As for 
their financial condition, 10 individuals characterized it as “good”, 6 as “very good”, and 2 did 
not want to disclose this information. When asked to respond whether they are active in 
sport 12 responded positively, of which 7 active every week, 4 few times in a month, and 1 
few times in a year and 6 that they are not active in sport.

Results

The research will provide information regarding different aspects according to the opinion 
of  foreign tourists.  In this preliminary study just  a few cases are presented and it  is  an 
intention  to  extend  the  scope  of  research  based  on  the  results  of  this  project.  When 
responding  to  the  question  regarding  sport’s  place  in  their  life  the  answers  that  were 
obtained were diverse, some said they regard it as a part of their routine, whereas others as 
a recreational  activity,  and there were some for whom it  had no importance in their  life. 
Although it seems logical to assume that participation in regular physical activity would have 
a reflection on sporting behaviour while on vacation, within the results of this study, it could 
not be established. From the individuals that were interviewed, there was a collection of data 
regarding the way they are thinking or feeling during the time they are actually participating 
in a sporting activity. As it was observed individuals that responded that “I am bored” when 
they were asked, did not demonstrate any intention nor did they participate in any sport 
while  on vacation,  regardless of  being physically  active in  their  everyday life.  The same 
attitude characterized individuals of responses of the likes of “Let’s get it  over and done 
with”. On the other hand, individuals who said that they concentrated on what they were 
doing showed sport participatory tendencies.

In responding for which reason they selected Cyprus as their vacation destination, the 
most popular answers were due to the climate, hospitality,  and a number were revisiting. 
Just a small number out of the respondents claimed that sport conditions played a significant 
role for selecting Cyprus as their vacation destination, individuals that were participating in 
sporting activities. Intentions regarding sport participation while on vacation were negative 
for the majority of the individuals, as just 6 responded that they would participate in sporting 
activities. Interestingly, 3 out of the individuals that are not active in sport were intending to 
participate in sport because they do not have the opportunity at home.

When asked why they would participate in sport while on vacation 4 responded to “stay 
fit”, and just 2 for enjoyment/fun. Where the negative answers more or less claimed they 
preferred doing something not so “calorie burning”. When prioritizing different fields while on 
vacation just 2 expressed opinions as sport being the most important, for the majority it was 
low in  priority in  their  program.  The most  important  seems to be relaxation  for  the vast 
majority of the individuals while on vacation.

21



 Y. Orphanos: Sporting Behaviour of Foreign Tourists …

According to the individuals,  the sector with the highest standards is that of the hotel 
service. Positive attitudes characterize the opinion of the tourists regarding “sight seeing”, 
“climate”,  and  “hospitality”.  Controversially  “meeting  people”  seems  to  be  favourable, 
although fields  of  cultural  activities  outside  the premises  (things to see and do,  cultural 
events  and  night  life)  derive  opinions  that  are  moderate  to  weak.  Sport  facilities  are 
considered positively according to more than the 1/3 of the questioned, but regarding the 
sport opportunities the majority rank them as less than fair.   

Sport  engagement has positive effects on health,  self-esteem, self-confidence,  stress 
and  mental  health,  according  to  the  responses  provided  by  the  questioned  individuals. 
Ambivalence in the responses is demonstrated when it comes to the effects of sport in the 
fields of socialization, and self identity. When it comes to career and vacation, the majority 
regard that sport has no effect over these fields. 

As it was observed, the reasons for which the individuals are engaged in sport is health 
and outer appearance, where it appears more than 2/3 are neglecting personal satisfaction 
and recreation as factors benefiting from sport participation.

Discussion and Conclusions

Although the small scale in which the research was carried out does not provide answers 
from which  generalizations  could  be made regarding  the  investigated  field,  the  author’s 
preliminary results show that Cyprus is a destination for middle aged individuals and for the 
elderly, travelling mainly to relax and rest, and that the U.K is still the major tourism market. 
This fact implies positive aspects of continuous tourism and the ability to attract tourist for 
climate and natural pledges, but negative ones as well: that of the mono-lateral product, and 
of the weakness of the tourism product to attract new tourist markets. The collected data 
show similar tendencies to the results found in the national research accomplished in 1990, 
in  England  which  showed  that  1/3  of  adults  run  through  life  without  physical  activity 
(Krawcyk,  2004).  Indeed just  3  out  of  the 10 English  respondents were  active  in  sport, 
regularly,  which  are  people  between  38 and  50 years  of  age.  Nevertheless,  individuals 
arriving  from  the  former  eastern  bloc  are  regularly  engaged  in  sporting  activities. 
Interestingly,  people regard the sport facilities as being of a high standard, but dot share 
common attitudes regarding the sporting opportunities. Sporting facilities are easy to have 
an opinion about, since they are in common sight for a hotel tenant, but on the other hand, 
sporting opportunities may need some kind of interest in order to be aware of and to have an 
opinion about them.

The  fact  which  can  be  identified  with  the  notion  that  the  tourist  guided  by 
recommendations derived by mass culture is not interested in exploring the unknown, but 
rather in going where one should go and see what one should see (Rymarczyk, 2006). In 
order for guests to experience sport, a kind of escape from the resort’s bubble is needed. 
Following what was written in the previous few lines, sport opportunities can be regarded as 
the “unknown”. In the context of tourism in Cyprus this can provide the hint that although the 
touristic  plan  has  been  in  progression  since  2000,  the  product  has  remained  the 
stereotypical “sea sun plus”. Attracting tourists interested in that, as it is commercialized to 
them as such and similarly their perception is formulated for the island as such so they are 
experiencing just that. Usually sporting facilities ensure the provision of opportunities of the 
equivalent level, so this fact creates new questions as it comes to the organization and offer 
of sporting opportunities by the resort and the community as well.   There is not a linear 
correlation between regular participation in sport and participation in sporting activities while 
on vacation, although it was observed that individuals that participate in sport for recreation 
do participate in sport while on vacation. Individuals with a higher degree of education are 
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practising sport in their majority for a better outer appearance and health, it seems that the 
commercialized examples of slim body, achieve triumphs (Krawcyk, 2004).

Are these beneficial for the creation of a physically active lifestyle? As it is appearing 
within these data, not completely, it is creating individuals that are preoccupied with their 
appearance and sport activities become a tool for achieving that; therefore, if recreation is 
not embedded, fun is not an aim, and consequently, while on vacation sport activity would 
not be a favourite choice. Since a common response to the question of why would they 
participate  or  not  in  sporting  activities  while  on  vacation  was  that  they  would  prefer 
something not as laborious. Or has it become that sport’s values and positive contribution to 
health and well-being are so over-publicized in postmodern consumerist societies that the 
character of duty has been given to pleasures, in this instance to sport, and making it similar 
to  work,  and  have  caused  that  pleasure  to  some  degree  stop  from  being  pleasant 
(Rymarczyk, 2006). It appears though, that there is a correlation of sport participation while 
on vacation with the way people are feeling when actually participating in sport. Individuals 
that  are bored or  want  to  get  it  over  with  while  active  in  sport,  in  the majority  females 
responded in this manner, do not demonstrate any intention for sporting activities while on 
vacation, while individuals that are concentrating on what they are doing while practising 
sport  seem to present  a more favourable behaviour  towards sport  participation while  on 
vacation. An interesting finding was that 3 individuals that were not physically active, state 
that they would like to participate in sporting activities during their vacation because they did 
not have time to participate in their country of residence.

The Hotel Industry is benefiting at the moment from the current condition of tourism, in 
the greater degree, and it is a fact that tourists spend the majority of their time in the “resort’s 
bubble”, but if tourists do not consume the visited culture in a greater sense, in the long run 
the touristic movement will suffer. The CTO has been developing special interest products in 
order to enhance the tourism product of Cyprus and create a more qualitative experience for 
the visiting tourist in order to have more things to do and see. As it was found even by this 
small scale study, the majority of the time of the tourists is spent inside the premises of the 
resorts, which as it was said before this is beneficial for the hotel, and it is a good strategy, 
but  if  the  products  are  not  supported  and  promoted  first  by  the  home  industry  that  is 
demonstrating the longest relevant sustainability and longevity and it is has one of the most 
influential voices as is comes to tourism matters in Cyprus how can these products justify the 
reason which their  are developed for,  if  promotion does not exist  from the behalf  of  the 
tourist industry. 

No conclusions can be drawn as regards socioeconomic characteristics and the answers 
derived from the individuals due to the small scale of the study. Interesting data were met 
due to this investigation. This is providing new areas of interest to be incorporated into the 
larger  research.  An  interesting  fact  that  was  observed,  although  it  is  still  premature  to 
generalize, was that regular participation in sport is not ensuring participation in sport while 
on vacation, but rather the perception and the thinking manner while practising sport. Can it 
be that some individuals need to take “holidays”  from sporting activities as well? This is 
especially important, considering the fact that no interviewees practised sport as a form of 
obligation, due to health issues or professionally. Do we need a break from activities of our 
regular life, which may constitute a form of recreation while on vacation, in this case sport? 
These are just some questions that will be dealt with in the larger study.
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